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Fill in the blanks with the appropriate options given below.

1 The Path goal theory of leadership was first introduced by
a. Kenneth Blanchard b. Abraham Maslow c. Martin Evans d. V. H. VVroom
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2. According to Abraham Maslow’s Need Hierarchy Theory, there are sets of
needs.
a. two b. five c. four d. seven
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3. Effective communication in an organization reduces .
a. goals b. conflicts c. conciliation d. co-operation
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4. Strategic control is exercised by the
a. Supervisors b. clerks
c. departmental heads d. top level management
¥, | / ST fr EESIGH
1. THIEHIEN ERSICIEEIFY
EDREEIURICIEY T, 39 W HAETTER
5. Frustration occurs whena ___ drive is blocked before reaching goal.
a. motivated b. disappointed c. unsatisfied d. contented
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6. To ensure unbiased analysis of data, it is better to use the service of
a. inside research agency b. outside research agency

c. research department d. marketing department
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7. Operation Research Group (ORG) is considered as leaders in survey.

a. retail audit b. Advertising audit
c. Distribution audit d. Brand audit
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8. The consumer is more of a follower of norms, traditions and customs.
a. rural b. urban c. foreign d. international
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9. research can identify the design features that connect with consumers so you can
improve the shelf and sales performance of your brand.

a. Packaging  b. Sales c. Consumer d. Price

R. HRIE TSI SISt SITOTRT ST ST ST1e b SIUIhE STIeTe Hee! 31
ATOT forsht shreferera Fermar 3.

CIRChE] . fershr . STHIR €. fohma

10. channel of distribution allows the customer to buy goods directly from the manufacturer.
a. Direct b. Indirect c. Foreign d. Domestic
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Answer: Jt:

1. Martin Evans ATféq see1=a

2. Fivedr

3. Conflicts e

4. top level management 3= TR STIEATIATER
5. motivated frRa

6. outside research agency ELSIGENIPERSES i)
7. retail audit foeRIes saTaR fewrer auTamft

8. rural ATHIOT

9. Packaging EEC)

10. Direct 3 / cIeT



